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EXECUTIVE SUMMARY: ECONOMIC CONTRIBUTION OF THE TWIN CITIES PRIDE 
CELEBRATION 
The Twin Cities Pride Celebration is an annual summer festival held at Loring Park in Minneapolis. 
The festival celebrates the LQBTQ+ community. The two-day event includes exhibitor booths, food 
vendors, and live music and performances. Its Sunday parade is a major feature of the celebration. 
Twin Cities Pride estimates an attendance of 100,000 people each day, including 100,000 for the 
parade. In 2018, the festival took place on Saturday, June 23 and Sunday, June 24. 
The University of Minnesota Tourism Center conducted a survey of 2018 Twin Cities Pride 
Celebration attendees. This information is valuable for understanding the event. Twin Cities Pride 
was also interested in understanding the event’s economic value. Thus, the organization hired 
University of Minnesota Extension to perform an economic impact analysis. This report summarizes 
the results of the analysis, using Tourism Center survey data on attendee spending to quantify the 
economic value of the Twin Cities Pride Celebration. 
Twin Cities Pride Celebration Attendee Spending: On average, each Pride attendee reported 
spending $37.20 to attend the festival. The largest expenditures were at Pride vendors, for food and 
beverage at the event, and for lodging. The majority of spending (70 percent) was on-site at the Twin 
Cities Pride Celebration.  
In 2018, Twin Cities Pride attendees spent an estimated $7.4 million while attending the festival. Of 
this, visitors spent an estimated $3.6 million to attend the event. Residents spent $3.8 million. 
Visitor spending represents new money drawn into the economy.  
Twin Cities Pride Organization Spending: In 2018, Twin Cities Pride spent $548,860 to host the 
event. Major expenditures included staffing, professional and business services (advertising, 
insurance, information technology), and event logistics. 
Total Economic Contribution: In 2018, the Twin Cities Pride Celebration generated an estimated 
$13.4 million of economic activity in Hennepin County. Of this, $5.9 million was new money brought 
into the economy by visitors. Local residents also expressed support for the event, creating $6.2 
million of economic activity. 
In addition, the Twin Cities Pride Celebration supported an estimated 612 jobs in Hennepin County. 
This includes 280 jobs supported by visitors and 310 by residents. In the model used for this 
analysis, one job is one job, regardless if it is full-time, part-time, or seasonal. Vendors had an 
estimated 525 employees at the celebration. While these jobs are supported by the festival, it is likely 
the same workers also have regular employment with the vendor and/or work at other festivals and 
events. 
Industries experiencing the highest economic effects from the celebration include real estate (rentals, 
real estate services), housing (primarily owner-occupied housing), and amusement and recreation. 
Sensitivity Analysis: This analysis assumes 200,000 attendees, which is based on Twin Cities Pride 
figures. If attendance were actually 150,000, total economic contribution would fall to an estimated 
$10.4 million, $4.4 million coming from visitors. If attendance were actually 250,000, total economic 
contribution would increase to an estimated $16.4 million, $7.3 million coming from visitors.  
Prepared by Brigid Tuck, Senior Economic Impact Analyst 
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BACKGROUND 
The Twin Cities Pride Celebration is an annual summer festival held at Loring Park in Minneapolis. 
The festival celebrates the LQBTQ+ community. The two-day event includes exhibitor booths, food 
vendors, and live music and performances. Its Sunday parade is a major feature of the celebration. 
Twin Cities Pride estimates an attendance of 100,000 people each day, including 100,000 for the 
parade. In 2018, the celebration took place on Saturday, June 23 and Sunday, June 24. 
The University of Minnesota Tourism Center conducted a survey of 2018 Twin Cities Pride 
attendees. Findings showed the Twin Cities Pride Celebration drew a relatively young audience, with 
nearly two-thirds of attendees 19 to 36 years old. Attendees were also well educated, as 53 percent 
reported having a bachelor’s degree or higher. Overall incomes, however, were on the low side, with 
55 percent of respondents reporting earning less than $50,000. The relatively lower overall age of 
attendees may partially account for lower reported incomes, however, as work experience often 
correlates with income. Attendees also tended to be repeat visitors, having attended the festival in 
previous years. More than 40 percent of respondents attended both days of the celebration.1  
To collect data on Twin Cities Pride attendees, the Tourism Center administered on-site surveys 
during the 2018 festival. A convenience sample was used to ensure surveys were gathered 1) on both 
days of the festival, 2) at various locations across the festival site, 3) during different events and 
activities, and 4) at assorted times during the festival. Twin Cities Pride Celebration organizers 
provided input regarding surveyor location. The goal of the sampling plan was to collect data from a 
variety of attendees. In total, 309 usable surveys were completed.  
Information on Twin Cities Pride Celebration attendees is valuable for understanding the event. 
Along with this knowledge, Twin Cities Pride was also interested in understanding the economic 
value of its annual event. Thus, the organization hired University of Minnesota Extension to perform 
an economic impact analysis. This report summarizes the results of the analysis, using Tourism 
Center survey data on attendee spending to quantify the economic value of the Twin Cities Pride 
Celebration. 
ECONOMIC VALUE 
Twin Cities Pride Celebration attendees spend money in Minneapolis while attending the festival. 
This spending then generates economic activity in both the neighborhood and the city. Two primary 
categories define attendee spending—spending at the festival site itself and spending in the broader 
Loring Park and Minneapolis area. On-site spending supports vendors, artists, performers, and the 
Twin Cities Pride organization. Spending off-site supports local businesses. 
In addition, Twin Cities Pride spends money to host its annual festival. The organization purchases 
advertising, insurance, and security services, among other things. It also pays employees to plan and 
execute the event. This creates economic activity in Hennepin County. 
Economic contribution is comprised of direct, indirect, and induced effects. Direct effects are the 
spending directly associated with an event. In this analysis, direct effects are spending by Twin 
Cities Pride attendees and by the organization itself. Indirect and induced effects are the “ripple 
effects” occurring at other businesses as the result of this spending.  
                                            
1 Please see Qian, X. (2018). Twin Cities Pride Celebration: 2018 attendee profile. Extension Center for Community 
Vitality. Retrieved from https://conservancy.umn.edu/handle/11299/200636  
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Indirect effects are those associated with a change in economic activity due to spending for goods 
and services directly tied to the event. For example, when Twin Cities Pride attendees purchase 
dinner at a restaurant in Minneapolis, this creates an increase in purchases across the restaurant’s 
supply chain. Indirect effects are the sum of these changes across an economy. 
Induced effects are those associated with a change in economic activity due to spending by the 
employees of businesses (labor) and by households. These are economic changes related to spending 
by people directly employed at the Pride celebration. Induced effects are the sum of these changes 
across an economy. They also include household spending related to indirect effects.  
Input-output models trace the flow of dollars throughout a local economy and capture the indirect 
and induced, or secondary, effects of an economic activity. To quantify the indirect and induced 
effects of the Twin Cities Pride Celebration for this analysis, the direct effects were entered into the 
input-output model IMPLAN. This analysis uses IMPLAN version 3.0 with SAM multipliers.2 
Direct Effect 
This section of the report details how the direct effects (Twin Cities Pride attendee spending and 
Twin Cities Pride organizational spending) were calculated. 
Twin Cities Pride Attendee Spending 
In 2018, Twin Cities Pride attendees spent money in a variety of categories. On average, each Pride 
attendee reported spending $37.20 to attend the festival.3 The largest expenditures were at Pride 
vendors, for food and beverage at the celebration, and for lodging (Table 1).  
Table 1 lists average spending across all participants. For example, the average across all attendees 
for lodging was $3.00. This is the appropriate number for extrapolating across the total population. 
The average for lodging (across all those who used paid accommodations) was $131, reflecting a 
standard rate for a hotel night. 
Table 1: Twin Cities Pride Attendee Spending by Category, 2018 
Spending Category Average Spending  
Vendors $11.80 
Food and beverage at Pride $11.10 
Lodging $3.00 
Parking $2.90 
Off-site food and beverage $2.80 
Other $2.60 
Tickets/entertainment $1.60 
Donation to Pride $1.40 
Total $37.20 
Source: Twin Cities Pride attendee survey conducted by the 
University of Minnesota Tourism Center 
On-Site and Off-Site Spending 
The majority of spending was on-site at the Twin Cities Pride Celebration. Attendees reported 
spending 70 percent of their funds at the celebration (Chart 1). This is important, as on-site 
                                            
2 www.implan.com 
3 This is the average per person. The Twin Cities Pride Celebration: 2018 Attendee Profile listed the average per person 
when the respondent indicated making an expenditure in the category. See Appendix 1 for a complete comparison. 
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spending is concentrated. While it supports the businesses and vendors at the celebration, it does 
not necessarily create economic activity in the broader Hennepin County economy. 
 
On-site spending included food and beverage at the Pride event, vendors, donations to the Twin 
Cities Pride organization, and tickets/entertainment. Attendees reported spending an average of 
$25.90 on-site (Table 2). While the festival itself is free, there is a concert on Saturday night that is 
ticketed. 
Attendees reported spending $11.30 on off-site parking, food and beverage, and other items. 
Table 2: Twin Cities Pride Spending Per Attendee: On-Site and Off-
Site 
Spending Category On-Site Off-Site 
Food and beverage at Pride $11.10  
Vendors $11.80  
Parking  $2.90 
Off-site food and beverage  $2.80 
Donation to Pride $1.40  
Other  $2.60 
Tickets/entertainment $1.60  
Lodging  $3.00 
Total $25.90 $11.30 
Source: Twin Cities Pride attendee survey conducted by the University 
of Minnesota Tourism Center 
 
In 2018, Twin Cities Pride attendees spent an estimated $7.4 million while attending the festival. The 
majority ($5.2 million) was on-site. Attendees spent an estimated $2.2 million at businesses not 
directly associated with the festival. This assumes attendance of 100,000 per day.  
Table 3: Twin Cities Pride Total Attendee Spending (200,000 attendees): On-Site 
and Off-Site 
Spending Category On-Site Off-Site Total 
Food and beverage at Pride $2,212,900  $2,212,900 
Vendors $2,366,700  $2,366,700 
Parking  $574,900 $574,900 
Off-site food and beverage  $559,900 $559,900 
Donation to Pride $277,000  $277,000 
Other  $512,000 $512,000 
Tickets/entertainment $310,700  $310,700 
Lodging  $596,100 $596,100 
Total $5,167,300 $2,242,900 $7,410,200 
Estimates by University of Minnesota Extension 
On-Site
70%
Off-Site
30%
Chart 1: Twin Cities Pride Attendee 
Spending, On-Site and Off-Site, 2018
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Local versus Non-Local Spending 
To understand economic value, one must also understand the source of attendee spending. 
Spending by visitors (those from outside Hennepin County) represents new money, or money drawn 
into the economy from outside the region. Spending by residents, on the other hand, is economic 
activity that likely would have happened in the region, regardless of the event. For example, instead 
of attending the Twin Cities Pride Celebration and spending money there, Hennepin County 
residents might have gone out to dinner or a movie or shopped at other places in the county. Their 
spending is not new money drawn into the economy. For this reason, many economists argue it is 
visitor spending that is the important metric to track when measuring economic contribution. 
In total, visitors spent an estimated $3.6 million to attend Twin Cities Pride Celebration (Table 4). 
Thus, the celebration drew $3.6 million of new spending into Hennepin County. Of this spending, an 
estimated $1.1 million occurred at businesses not directly associated with the celebration.  
Table 4: Twin Cities Pride Celebration, Resident and Visitor 
Expenditures (200,000 attendees), 2018 
Spending Category Residents Visitors Total 
On-Site $2,650,825 $2,516,475  
Off-Site $1,150,608 $1,092,292  
Total $3,801,433 $3,608,767 $7,410,200 
Estimates by University of Minnesota Extension 
Sensitivity Analysis 
The above analysis relies on an estimated attendance of 100,000 people per day. Because the 
celebration is an open event (no tickets or gate), attendance estimates are just that—estimates. Twin 
Cities Pride provided these estimates to University of Minnesota Extension for its analysis. 
Attendance, however, can have a significant impact on total spending. If attendance were 25 percent 
lower (150,000 total attendees), then total spending would drop to an estimated $5.6 million (Table 
5). Spending by visitors at businesses outside of the Pride Celebration would also drop to $819,231.  
Table 5: Twin Cities Pride Celebration, Resident and Visitor 
Expenditures (150,000 attendees), 2018 
Spending Category Residents Visitors Total 
On-Site $1,988,132 $1,887,369  
Off-Site $862,969 $819,231  
Total $2,851,101 $2,706,600 $5,557,701 
Estimates of University of Minnesota Extension 
 
If attendance were 25 percent higher (250,000 total attendees), then total spending would rise to an 
estimated $9.3 million (Table 6). Spending by visitors at businesses outside of the Pride Celebration 
would increase to $1.4 million. 
Table 6: Twin Cities Pride Celebration, Resident and Visitor 
Expenditures (250,000 attendees), 2018 
Spending Category Residents Visitors Total 
On-Site $3,313,570 $3,145,630  
Off-Site $1,438,196 $1,365,305  
Total $4,751,766 $4,510,935 $9,262,701 
Estimates by University of Minnesota Extension 
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Twin Cities Pride Organizational Spending 
In 2018, Twin Cities Pride spent $548,860 to host the celebration (Table 7). Major expenditures 
included staffing (pre-event and during the event, including security services), professional and 
business services (advertising, insurance, information technology), and event logistics. 
Table 7: Expenditures by Twin Cities Pride to 
Host the Event 
Category Expenditure 
Staffing $173,360 
Professional and business services $127,500 
Logistics $248,000 
Total $548,860 
Source: Twin Cities Pride 
Total Direct Effect 
In total, there was an estimated $7.96 million of spending related to the Twin Cities Pride 
Celebration in 2018 (Table 8). Of this, an estimated $5.2 million was on-site and $2.8 million off-site. 
In total, an estimated 560 people were employed because of the event. This includes an estimated 
525 vendor employees. 
Table 8: Direct Effect of Twin Cities Pride Celebration, 2018 
Spending Category Residents Visitors Organization Total Employment 
On-Site $2,650,825 $2,516,475  $5,167,300 525 
Off-Site $1,150,608 $1,092,292 $548,860 $2,791,760 35 
Total $3,801,433 $3,608,767 $548,860 $7,959,060 560 
Estimates by University of Minnesota Extension 
Total Economic Contribution 
In 2018, the Twin Cities Pride Celebration generated an estimated $13.4 million of economic activity 
in Hennepin County (Table 9). Of this total, $5.9 million was new money drawn into the economy 
due to visitors. Local residents also expressed their support for the event, creating $6.2 million of 
economic activity. 
Table 9: Total Economic Contribution of Twin Cities Pride 
Celebration, 2018, Measured in Output 
Spending 
Category 
Direct Indirect Induced Total 
Residents $3,801,400 $1,148,300 $1,209,600 $6,159,300 
Visitors $3,608,800 $1,090,100 $1,148,300 $5,847,200 
Organization $548,910 $750,200 $46,200 $1,345,310 
Total $7,959,110 $2,988,600 $2,404,100 $13,351,810 
Estimates by University of Minnesota Extension 
 
In addition, the Twin Cities Pride Celebration supported an estimated 612 jobs in Hennepin County 
(Table 10). This includes 280 jobs supported by visitors and 310 by residents. In the economic 
    ECONOMIC CONTRIBUTION OF THE TWIN CITIES PRIDE CELEBRATION 7 
impact model used for this analysis, one job is one job, regardless if it is full-time, part-time, or 
seasonal. Vendors had an estimated 525 employees at the celebration. These are jobs supported by 
the celebration, but the same workers also likely have regular employment with the vendor and/or 
work at other festivals and events. 
Table 10: Total Economic Contribution of Twin Cities 
Pride Celebration, 2018, Measured in Employment 
Spending 
Category 
Direct Indirect Induced Total 
Residents 290 10 10 310 
Visitors 260 10 10 280 
Organization 10 10 2 22 
Total 560 30 22 612 
Estimates by University of Minnesota Extension 
Top Industries Impacted 
Of the $13.4 million of economic activity generated by the Twin Cities Pride Celebration, $8.0 million 
was directly at the celebration. The remaining $5.4 million was at businesses across Hennepin 
County. Understanding which industries are most affected can be valuable. Industries experiencing 
the highest effects include real estate (apartment rentals, real estate services), housing (primarily 
owner-occupied housing), and amusement and recreation (Chart 2). 
 
Sensitivity Analysis 
Total economic contribution depends heavily on attendee spending. Attendee spending, however, is 
based on the number of attendees. As previously mentioned, there was not a firm count of Twin 
Cities Pride Celebration attendees. This analysis assumes 200,000 attendees, which is based on Twin 
Cities Pride figures. If attendance were actually 150,000, then total economic contribution would fall 
to an estimated $10.4 million, $4.4 million coming from visitors. If attendance were actually 
250,000, then total economic contribution would increase to an estimated $16.4 million, $7.3 million 
coming from visitors. 
$0 $200,000 $400,000 $600,000
Electric power transmission
Banking
Hospitals
Advertising & public relations
Insurance carriers
Management of companies
Wholesale trade
Amusement & recreation
Housing
Real estate
Chart 2: Top Industries Affected (Indirect and Induced Effects) by 
Twin Cities Pride Celebration, Sorted by Output
Indirect Induced
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TWIN CITIES PRIDE CELEBRATION IN THE CONTEXT OF HENNEPIN COUNTY’S 
ECONOMY 
In 2016, businesses and enterprises in Hennepin County employed 1.2 million people. Of those, 39 
percent were employed in professional and business services, 12 percent in health and social 
services, and 12 percent in trade (Chart 3). 
The fourth-largest industry in Hennepin County is leisure and hospitality, including restaurants, 
hotels, and amusement and recreation businesses. The Twin Cities Pride Celebration supports the 
leisure and hospitality industry in the county. 
 
In 2016, businesses and enterprises in Hennepin County produced $212 billion of output (as 
measured by dollars of sales). Of that, professional and business services businesses created 48 
percent of the output (Chart 4). Other large industries, measured in output, include manufacturing 
and trade.  
  
0.0% 10.0% 20.0% 30.0% 40.0% 50.0%
Agriculture & forestry
Mining & utilities
Construction
Transport & warehouse
Other services
Manufacturing
Government
Leisure & hospitality
Trade
Health & social services
Professional & business services
Chart 3: Percent of Employment by Industry, Hennepin County, 
2016 (Source: IMPLAN)
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%
Agriculture & forestry
Mining & utilities
Other services
Construction
Leisure & hospitality
Government
Transport & warehouse
Health & social services
Trade
Manufacturing
Professional & business services
Chart 4: Percent of Output by Industry, Hennepin County, 2016 
(Source: IMPLAN)
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APPENDIX 1: TWIN CITIES PRIDE ATTENDEE SPENDING COMPARISON 
The Twin Cities Pride Celebration: 2018 Attendee Profile report contains a summary of attendee 
expenditures at the 2018 Twin Cities Pride Celebration. It lists average spending for participants that 
spent a minimum of $1 in a particular category. This differs from average spending across all 
participants, which includes participants who reported spending $0.  
Average spending for those who spent at least $1 is a valuable metric because it reveals prices paid 
by attendees. For example, for attendees who stayed in paid accommodations, the average cost was 
$131.60 per night. Average parking for this group of attendees was $12.70, indicating most people 
spent between $10 and $15 to park in a lot near the event. This is helpful information for event 
organizers. 
When calculating the total economic value of the event, an analyst must determine the average 
spending across all participants. This is because the average is multiplied by the number of 
attendees to determine total spending. Multiplying an average of $131.60 across all participants 
would grossly overestimate the spending, as only a fraction of attendees stayed in paid 
accommodations. 
Table A1 compares the two metrics. This appendix and table is provided for those who may be 
familiar with the Twin Cities Pride Celebration: 2018 Attendee Profile report and wish to understand 
how they compare. 
Table A1: Twin Cities Pride Attendee Spending by Category, 2018 
Spending Category Average Spending  
(of participants who spent at 
least $1 in that category) 
Average Spending  
(all participants) 
Food and beverage at Pride $21.20 $11.10 
Vendors $32.90 $11.80 
Parking $12.70 $2.90 
Off-site food and beverage $24.70 $2.80 
Donation to Pride $16.50 $1.40 
Other $46.50 $2.60 
Tickets/entertainment $40.00 $1.60 
Lodging $131.60 $3.00 
Total N/A $37.20 
Source: Twin Cities Pride attendee survey conducted by the University of Minnesota 
Tourism Center 
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APPENDIX 2: TWIN CITIES PRIDE ATTENDEE SPENDING SURVEY QUESTION  
Below is the spending question used in the Twin Cities Pride attendee survey. To view the complete 
survey findings, please visit https://conservancy.umn.edu/handle/11299/200636. 
 
 
